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The aim of the research is to consider the modern television programs that use infotainment; to identify the advantages
and disadvantages of this genre; to analyse the use of information and games in the process of creating television programs;
to find out the historical conditions that led to the emergence of a new format; to analyse how the changes affected not
only the principle of selection of information, but also the method of its presentation. The research methodology consists
in application analytical, historical, and comparative methods. One of main methods that helps to study the phenomenon
of infotainment and its features is analytical. Comparative method allows considering the range of problems of origin of
new genre, watching modern telecasts, and educing its advantages and disadvantages. To find out the historical aspects
of development of television, that entailed the origin of new format, there is a historical method. Scientific novelty
of the research consists in study of technologies of TV performance creation and features of infotainment as signs of
modern medias and new format of information presentation, and also, the analysis of the use of the phenomenon of
infotainment in modern telecasts. Its advantages and disadvantages are considered. Practical knowledge is organized with
scientific approach. Conclusions. The TV programs of modern television, in which the inftainment is used, are studied,
the peculiarities of its implementation are investigated, and the use of entertainment and game techniques in the process
of creating TV programs is analyzed. The main trends in the use of infotainment, the advantages and disadvantages of
this genre are revealed, and the historical conditions that have led to the emergence of a new format have been clarified.
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Introduction

Competition between TV channels and the struggle for ratings encouraged television companies to
come up with something new, non-traditional: interesting, unlike classical, programs, creative techniques of
shooting and montage have appeared, TV technologies came to a qualitatively new stage of development.
Increasing the interest of viewers by non-standard TV programs has led to the emergence of a new format
infotainment (a portmanteau of information and entertainment). The introduction of this concept into scientific
use belongs to Neil Postman, a professor at the University of Chicago, a famous researcher in media culture
and an outrageous critic of television. Postman refers to the concept of “infotainment” in his book, “Amusing
Ourselves to Death” (Neil Postman, 1985).

Scientific attention to infotainment has been observed since the second half of the 1980s. On British and
American TV shows, British professor D. Toussin conducted a study on “News as Entertaining: The Rise of
Global Infotainment” in which the scientist analyses the evolution of infotainment and some of its features.
The issue of the influence and interaction of infotainment and culture in general raise the Lithuanian professor
A. Augustinaitis in the article “Infotainment: cultural hypertext of dual virtuality”. Italian researcher P. Franch
also addresses this problem in a thesis “Infotainment Origins and Influence on British Broadcasting”.

Foreign researchers (journalists, sociologists, and political scientists) — P. Eliot, P. Golding, D. Habermas —
were thinking about infotainment and the prospect of its development. M. Alexandrov, A. Bystrytsky,
L. Vasiliev, J. Zasursky, N. Shabalin, Y. Nazarov, E. Makeevko, Y. Uzhovskaya, as well as Ukrainian scientists
and experts — S. Bezklubenko, V. Hoyan, M. Nedopitansky, B. Potayatynik. Yu. Shapoval, M. Kartozia,
L. Downey, R. Kaiser and others. A. Moskalenko, V. Rizun, V. Zdoroveha, V. Lizanchuk, Y. Shapoval,
1. Sachenko, V. Yegorov, G. Kuznetsov, A. Zernetska, G. Pocheptsov, A. Chichanovsky, V. Shklyar, E. Bagirov,
Y. Habermas, R. Hacquet, M. Price, D. Lall, R. Gakett, A. Toffler, and E. Fichtelius developed the general
theoretical conception on this topic. However, despite some developments, infotainment was not the subject
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of integrated scientific research, but only some aspects. As television increasingly intensifies performance
and offers viewers products where entertainment is increasingly dominated by information and journalism, it
was decided to explore infotainment as a new format for information presentation, its features of television
programs, and to identify the advantages and disadvantages of using it.

The purpose of the article

The purpose of the study is to consider TV programs that use infotainment; to identify the advantages and
disadvantages of this genre; to analyse the use of infotainment and games in the process of creating television
programs; to find out the historical conditions that caused the emergence of a new format; to analyse how
the changes affected not only the principle of selection of information, but also the method of its presentation;
to determine, why editorial teams began to use all methods to create non-standard informational materials, to
connect inconsistent things and phenomena, to represent information programs.

Presentation of the main material

The introduction of infotainment is based on the historical conditions of TV development, social and
political practices, socio-economic and political changes in the state, the unceasing growth of competition and
the increased influence of corporate and economic interests. The rapid progress of the latest technologies, the
transformation of the main communicative changes led to an increase in media products entertainment and
the emergence of new genre formations. Modern television began to intensify performance and offer viewrs
products where entertainment is increasingly dominated by information and journalism, and the search for
topics has been removed from the category of priority media strategies in the so-called category of human
curiosity, the reflection of events, and the phenomena of social processes.

At the same time, the problem of improving the tools for influencing social consciousness through
television has blown up recently. Competition between TV channels and the struggle for ratings encouraged
TV companies to come up with something new, non-traditional. There were interesting, non-classic, programs,
creative techniques of shooting and montage, television technologies came to a qualitatively new stage of
development. Using the long-standing principle of “bread and games”, at first a variety of entertainment shows
appeared on foreign channels, and later on Ukrainian TV channels. Subsequently, the so-called entertaining
format took over also informational programs, in particular news releases. The non-stop growth of competition,
coupled with the increased influence of corporate economic interests, which led to the search for themes of
the category of priority strategies for the media in the so-called category of human curiosity and the illusion
of sensational facts, led to the emergence of a new genre of “infotainment” (a portmanteau of information and
entertainment) in the United States in the 1980s. It was a new kind of information programs, where the news
was presented in the most fun form, which helped to present an objective picture of reality via entertainment,
added the brightness and performance to programs. There was an interpenetration (diffusion, hybridization,
transformation) of genres, types and forms of television production.

The genre of infotainment has become a standard of novelty and purposefulness, has gained ferocious
popularity on television and markedly distinguished from other well-known information television genres. By
the time, infotainment was used in numerous entertainment programs about the stars, where the information
about the lives of celebrities was presented to the viewer in a simple way. Such entertaining, easy to perceive,
show began to exceed the ratings of traditional programs, lowered the ratings of information releases. Therefore,
news editors began to emulate this genre, to feed news within the infotainment easily, dynamically, without
overloading the brain of the viewer with mental effort.

The desire of viewers to observe the performance on the screen and enjoy the TV product, and not just to
perceive dry information, has forced media professionals to look for new tools and techniques for attracting the
audience. “Reorganization of speech, along with many fundamental changes in mass media, highlighted the
important characteristic of a new audience — entertainment-oriented. This tendency was especially noticeable on
television” (Smirnov, 2002). Faced with the problem of attracting the audience to their product, TV companies
began to use various tricks, use new methods and techniques for providing information, and the main criterion
of production programs was human curiosity. Therefore, they began to use actively the interpretation — “simple
and interesting, it appeals to the ready-made formulas that are in the minds of the audience. The wording that
lies on the surface, well-known judgments, folk wisdom, stamps from songs and cinema often take up the main
resistance of the text, and the reporter’s speech is oversupplied with quotations and quotes. The rich visuals is
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a harmonious combination of notes with a set of pictures filled with action, makes the plot more meaningful
and interesting” (Bespamyatnova, 2005, p. 33).

Another researcher S. Smetanin believes that “today, in the journalistic text, there is a shift in emphasis
on what is being said about how this is being said” (Smetanina, 2002, p. 382), because the non-standard
form of information presentation makes it easier to keep an event in memory. Therefore, news producers
intensify their efforts changing the concept of the main channel program, facilitating the format and style of
the information presentation. Increasingly, information programs have a taste for infotainment — entertainment
information, presentation of news in the form of entertainment programs or with a touch of entertainment
(Zorkov, 2005). Infotainment in the professional hands of TV companies has become an incredible tool for
creating a performance; it gave programs that represent events of the day or week, bright colours. The content
of the picture during the interview is neither informative nor reportage. The sports hero presence, cropped
on one side by a waist-high plan on the background of treadmills and football fields, is unacceptable for
infotainment, since it is too stamped, characterized by purely informational genres (usually such pictures
appear in reports about sports competitions). A similar interview with the same hero, recorded, for example,
sitting on the grandstand, in a more natural pose, is more appropriate for infotainment (Symonina). The rich
visuals is a harmonious combination of voiceover with a set of pictures filled with action, makes the plotting
more meaningful.

First, the richness of visuals depends on the shooting location. At the same time, the classical standards
of the picture combination (shift of close-up, medium, and wide shots) are not broken. That is why the classic
standards of the shots combination are called classic not to be broken, because it is a cornerstone. Often
fragments of interviews are designed with the appropriate video. This method applies only in two cases. In the
first case, when the interviewee says that there are high-profile shots that clearly confirm his words, or when
there are so-called “dropouts”, when the interviewee needs to be “covered” with another video (Symonina). The
so-called reconstruction promote the creation of associative visuals — the event restoration that took place in
the past, in real time and place. Often, the reconstruction of events resorted to plots of criminal news (note that
L. Downey and R. Kaiser attributed to the priority topics of infotainment both stories about the celebrities and
criminal stories) (Downey and Kaiser, 2013, p. 3). Reconstructions give an opportunity to show events from
heroes’ past. For example, the story of the hero about how he met his wife on the Andriyivsky Uzviz in Kyiv
can be illustrated by “reconstruction of events”. This can replace the lack of archival video or static photos.
It is the similarity of the characteristics, methods and ways of creating plots in the genre of “infotainment” to
the characteristic features of creating a portrait essay, gives the right to consider the latest genre in the course,
which refers to classical feature journalistic broadcast. After all, one of the functions of feature journalism
is the disclosure of a typical, common through an individual, separate. By reaching the completeness of the
generalization, revealing characteristic, feature journalism uses a figurative reflection of reality, and this image
is created from an unknowing, factual material (Kuznetsov, Zvyk and Yurovsky, 2002, 304 pp.)

As Professor G. Pocheptsov noticed precisely, “TV lives on the sale of living souls, turning them into dead
ones. The top manager comes to the advertiser and says: I need women, 40-60 years old, housewives. And
they answer: they are on such a show every day on weekdays at 17:00. You are welcome” (Kutiepov, 2006).
The tendency of information presentation in the genre of infotainment has also gained enormous popularity in
television entertainment programs and realtime shows. The nature of these shows is emotional, not rational.
Their task is to warm up the viewers’ emotions, to cause laughter, admiration, joy, to entertain with various
jokes, action scenes, to become the witnesses of incredible adventures, events — that previously was the privilege
of cinema, theatre, literature, but as an artistic design. Therefore, powerful advertising companies are being run
to focus the audience on these television programs, and producers, scriptwriters and directors give even more
exposure, scandalous clashes, erotization of privacy to cameras. Speaking about the pursuit of entertainment,
it should be noted that there is a problem of moral and cultural degradation. People, who are ready at any cost
to get on the TV, show a non-standard behaviour in the picture, resorting to various nonsense, losing human
dignity. It is especially important between amusement and medias not to lose understanding of communication
between culture and media. If we consider not just news infotainment on other channels, we can find Ukrainian
analogies of western and Russian shows. True, often foreign franchises are tabloid and turn into primitive
episodes with pseudo-educational value. Therefore, the programs that should be opened for discussion with
taboo themes simply turn them into a scandal. Consequently, the question arises: is the format of infotainment
good? On the other hand, long-trodden paths of documentary programs and tourist reviews often promote their
own content. The first is, in fact, a classical example of infotainment: the urgent issues are presented through
an interesting form for the audience; however, given the dependence of television on a narrow circle of owners,
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there is always a question of the objectivity of such programs. Again, the educational function of journalism is
very doubtful, is inferior to if not the propaganda, but the correction of public opinion (Kostruba).

Travel blogs or travel programs are also a classic example of infotainment, but in this case specifically
in an international aspect. The lack of a political component and relative popularity among the audience
raise the main issue — the quality of the content. Only local giants (with the help of a financial component)
can handle this task. Media is used actively and purposefully by people for two reasons — for the sake of the
need for information and entertainment needs, with a separate motivation to receive education. These two
needs have been already intertwined with each other that they even show mutual claims. When a person feels
the need for information, as expected, it will be presented in interesting and attractive way. It is still good,
but not so true, reversal procedure when people are entertaining, they want to get information and facts,
information, regardless of the presentation — through a sketch of politics or a parody of an important social
event: nevertheless, such information contains a share social or personal truth (Kostruba, 2019). It is clear that
the hybrid genre of infotainment lives on its own code, that is, it is trended, first, to intrigue, scare or make
laugh the viewer. In this genre, the main thing is not to give the consumer a hold on, and the question of how
this method is being made goes into the background. However, in the word infotainment, the first part origins
from information. Therefore, it would be desirable, launching a television project, to think that this part is
combined with entertainment harmoniously. Then, if it does not make the viewer think, he will be provided
with useful information. Because of the mass spread of infotainment on national TV channels and even the
oversupplied with it, yet this new format of information releases has remained undeveloped. There are many
reasons for it, and one of them is the lack of qualified journalists who are capable of thinking non-standard,
or yet unreadiness to manifest themselves in the specified direction. Despite criticism of this news format,
it is worth to give proper respect to infotainment. Indeed, its development should make the Ukrainian TV
interesting.

The scientific novelty of the article is to study the technologies of creating the TV performance and the
features of infotainment as signs of modern media and the new format of information, as well as in the analysis
of the use of the phenomenon of infotainment in modern television programs. It considers its advantages and
disadvantages, systematized practical knowledge on the basis of a scientific approach.

Conclusion

On post-Soviet TV, under the influence of market relations, the struggle for ratings and the crisis of
ideas led the leaders of traditional programs to change the format of television broadcasts. The changes
affected, firstly, the principle of selection of information — the share of “official” has decreased, the number
of reports on social and cultural issues has increased. Secondly, the ways of information presentation have
changed: in the reports and plots, the “extraction” of not only facts, but also unfeatured, but interesting
details to the mass viewers of the highlighted event. The editorial teams began to use all the methods for
creating information materials, to combine inconsistent things and phenomena, which allowed informing
recipients in a non-intrusive form, re-present information programs, and create new television projects. The
rapid progress of the latest technologies, the transformation of the main communicative changes led to an
increase in media products entertainment. Television increasingly intensifies performance practice and offers
to viewers products where entertainment is increasingly dominated by information and journalism, used as
a means of the audience’s mindset formation.

Despite the critics of this format, it is worth to give proper respect to infotainment, because its development
should make the Ukrainian and especially regional television much more interesting and creative. The results
obtained from the research can be used to create a competitive television product, in the television channels
planning and the creation of individual programs, as well as within the educational process; the results of the
study may be of interest to those who are engaged in the study of modern entertainment television.

References

Bespamjatnova, G.N. (2005). Informacionnye proekty Leonida Parfenova na NTV [Information projects by Leonid
Parfenov at NTV]. Akcenty, no. 1/2, pp 33.

Downey, L. and Kaiser, R. (2013). News about news. Pravo obshchestva znat, [online] Available at: <http://www.imw.
org.il/russian/article.phpid 312> [Accessed: 3 March 2019].

30



AYJIOBI3YAJIBHE MUCTEITBO
ISSN 2410-1176 (Print) « Bicank KHYKiM. Cepisti: MucrtenrsoznaBctso. Bur. 40 ¢ ISSN 2616-4183 (Online)

Kostruba, O. Problemy i mozhlyvosti ukrainskoho infoteinmentu [Challenges and opportunities of the Ukrainian
infotainment], [online] Available at: <http://ua.ejoonline.eu/2466/cepn BHUCBITICHHS/TIPOOIEMHU-1-MOKIIABOCTI-
yKpaiHncekoro-iHdoreitamenty [Accessed: 10 March 2019].

Kutiepov, B. (2013). Sohodni ukrainske telebachennia — tse «rozvazhalivka», «skandalnisty»... [Today Ukrainian
TV is leisure and skandaluosness]. Detektor media, [online] Available at: <https://detector.media/withoutsection/
article/78007/2013-01-08-bogdan-kutepov-sogodni-ukrainske-telebachennya-tse-rozvazhalivka-skandalnist-siski-i-
piski/ [Accessed: 10 March 2019].

Kuznetcov, G.V., Tevik, V.L. and Turovskii, A.la., eds. (2002). Televizionnaia zhurnalistika [TV journalism]. Moscow:
MGU Publishing.

Smetanina, S.I. (2002). Media-tekst v sisteme kultury: Dinamicheskie protcessy v iazyke i stile zhurnalistiki kontca
XX veka [Media-text in system of culture: dynamic processes in language and style of journalistic at the end of the
XX century]. Moscow: Izdatelstvo Mikhailova V.A.

Smirnov, V.V. (2002). Formy veshchaniia: funktcii, tipologiia, struktura radioprogramm [Forms of the bradcasting:
functions, typology, structure of the radio program]. Moscow: Aspekt Press.

Symonina, N. (2006). Novitni zhanry ukrainskoi telezhurnalistyky: rozvytok infoteinmentu [Newest genres of
Ukrainian TV journalism: development of infotainment], [online] Available at: <http://journlib.univ.kiev.ua/index.
php?act=article&article=2101> [Accessed: 3 March 2019].

Zorkov, N.N. (2005). Infotainment on Russian television. RELGA, no. 19(121), [online] Available at: <http://www.relga.
ru/Environ/WebObjects/tgu-www.woa/wa/Main?textid=735&level I=main&level2=articles [Accessed: 10 March 2019].

Cnncok BUKOPUCTAHUX JIzKepeJl

1. becnamsitnosa I'. H. Inopmarnmonnsie npoextsl Jleonnaa [Tapdenosa na HTB. Axyenmur. 2005. Ne 1/2. C. 33,

2. Maynu JI., Kaiizep P. HoBoctu o HOBOCTSIX. [Ipaso oowecmea snamo. 2013. C. 312.

3. 3opkoB H. H. NudoteiinmenT Ha poccuiickom tenesuaeHuu. RELGA. 2005. Ne 19(121). URL: http://www.
relga.ru/Environ/WebObjects/tgu-www.woa/wa/Main?textid=735&level I=main&level2=articles  (garta  3BepHeHHS:
10.03.2019).

4. Koctpyb6a O. IIpobnemu i moowcnusocmi ykpaincokoeo ingpometinmenmy. URL: http://ua.ejoonline.eu/2466/
cepH-BUCBITIICHHS/IPOOIIEMH 1 MOXKIIMBOCTI YKpaiHCBhKOTO iH(oTeitHMenTy (nara 3sepHeHHs: 10.03.2019).

5. Kyremnos b. (2013). CporonHi ykpaiHChKe Teie0aueHHs — L€ «PO3BaXKaliBKay, «CKaHAAIBHICTBY... [emexkmop
meoia.  URL:  https://detector.media/withoutsection/article/78007/2013-01-08-bogdan-kutepov-sogodni-ukrainske-
telebachennya-tse-rozvazhalivka-skandalnist-siski-i-piski/ (mara 3sepaenns: 10.03. 2019).

6. Cumonina H. Hogimui owcanpu ykpaincoxoi menexcypuanicmuxu. pozsumox ingpomevinmenmy. URL: http://
journlib.univ.kiev.ua/index.php?act=article&article=2101 (mara 3BeprenHs: 3.03.2019).

7. Cmerannna C. I. Medua-mexcm 6 cucmeme Kynomypol: OuHAMUYECKUE NPOYeccbl 8 A3bIKe U Ccmuie
arcyprnanucmuxu konya XX 6. Cankr-IlerepOypr: Uzn-Bo Muxaitnosa B. A., 2002. 382 c.

8. CmupHoB B. B. @opmbr 6éewanus. ¢ynxyuu, munonoaus, cmpykmypa paduonpozpamm. Mocksa : Acriekt [pecce,
2002. 203 c.

9. Tenesuszuonnas sncypranucmuxa / peaxoin.: Kysuenos I. B., Ilsuk B. JI., FOposckuii A. 1. Mockga : M3a-Bo
MI'Y: Beicmas mxkona, 2002. 304 c.

The article was received in editors office: 26.03.2019

IHOOTEMHMEHT — JKAHP HA MEZKI | Yopua Kpucrina Bacunisna
TH®OPMAIII TA PO3BAI'U | Buknaoau, Kuiscokuii nayionanoruii ynieepcumem

Kynomypu i mucmeyms, Kuis, Yxpaina

Mera jochijpKeHHsT — PO3IISTHYTH TeJNeBI3iiiHI MpOrpamMu, y SIKUX BHUKOPHCTOBYETHCS 1H()OTECHHMEHT; BUSIBUTH
nepeBarn Ta HEJONIKK 1bOT0 JKaHPy; MpOaHai3yBaTH BUKOPUCTAHHs IH(QOTEHHMEHTY Ta IpPU B IPOILECI CTBOPEHHS
TEJEBI3IHUX Mporpam; 3’sSCyBaTH iCTOPUYHI YMOBH, IO CIPUYMHIIIA BUHUKHEHHS HOBOTO (hopmata; MpoaHasizyBaTH,
SIK 3MIHH TOPKHYJIMCS HE TUTBKH MPUHIUITY BinOopy iHdopmariii, a i coco0ly ii mogaBanHsI. MeTOMOMOTIS TOCIiHKEHHS

31



AYJIOBI3YAJIBHE MUCTENITBO
ISSN 2410-1176 (Print) « Bicank KHYKiM. Cepisti: MucrtenrsoznaBctso. Bur. 40 ¢ ISSN 2616-4183 (Online)

MOJISITa€ B 3aCTOCYBaHHI aHAIITHYHOTO, ICTOPHYHOTO Ta KOMIApaTUBHOTO METOMiB. OTHIM 3 TOJIOBHUX METOMIB, SKHUI
JOTIOMAarae OCIiANTH (peHOMEH iH(QOTEHHMEHTY Ta HOTO OCOOIHMBOCTI, € aHAmTHYHWN. KoMmapaTuBHUIT MeTox mae
3MOTY PO3IVISIHYTH TPOOJIEMaTHKy BUHUKHEHHSI HOBOTO JKaHPY B aCHEKTI MOPIBHSAHHS, BIICTSKUTH CydacHi TeleBi3iiHi
MIpOrpamMH, BUSIBUTH HOTO TEpeBarn Ta HEIONIKH. 3’sICyBaHHIO ICTOPUYHMX AacleKTiB PO3BUTKY TeJleOaueHHs, M0
CIIPUYMHWIN BUHUKHEHHSI HOBOTO (hopMaTy, cripusie ictTopiuuHuii Meton. HaykoBa HOBH3HA poOOTH TIOJISITae B AOCIIHKEHH]
TEXHOJIOT1H CTBOPEHHS €KPaHHOIO BHUJIOBHINA Ta OCOONMBOCTEH IHPOTEHHMEHTY SIK O3HAKHM Cy4acHHMX MeJia 1 HOBOTO
¢opmary momaBaHHs iH(oOpMarii, a TakoXX y NMPOBEACHHI aHANi3y BUKOPHUCTAHHS SBUINA iHPOTCHHMEHT y CydaCHHX
TeNeBi3iHNX TporpaMax. Po3misHyTO HOTO HEMONIKM W TepeBard, CHCTEMAaTH30BAHO MPAKTHYHI 3HAHHS HAa OCHOBI
HAyKOBOTO Mijxoxy. BUCHOBKH. Po3mIsiHyTO TeneBi3iiiHi mporpamMu Cy4acHOTo TeleOadeHHsl, Y SKUX BUKOPHCTOBYETHCS
IH(QOTEHHMEHT, JOCHIPKEHO 0COOIMBOCTI Horo peaizamii, MpoaHali30BaHO BUKOPHCTAHHS MPUIIOMIB PO3Baru Ta Ipu
B TIPOLIEC] CTBOPEHHS TEJIEBI3IHMX MporpaM. BrsiBiieHO OCHOBHI TeH/IeHIIii BUKOPHCTaHHS iH(OTEHHMEHTY, IIepeBaru Ta
HEJIOJIIKU 1IbOTO JKaHpY, 3’ SICOBAHO ICTOPUYHI YMOBH, [0 CIIPUYMHUIN BUHUKHEHHS HOBOTO (hopmMary.
Kniouosi cnosa: tHQOTEHHMEHT; TEIEBI31IMHUIA )KaHP; TEJIEBI3iHHI IPOrpaMH.

WHO®OTEMHMEHT — )KAHP HA TPAHMU | Yepnas Kpucruua Bacuisena
NHOOPMAIMUU U PASBIIEYEHWUSA | IIpenooasamens, Kuescruii nayuonansuwiii ynueepcumem

Kynomypsl u uckycems, Kuee, Ykpauna

Ilens wuccienoBaHus — PACCMOTPETH COBPEMEHHBIE TEJIEBU3HMOHHBIE IPOrPaMMBbl, B KOTOPBIX HCIIOIb3YETCs
MH(QOTEHHMEHT; BBIIBUTh IIPEUMYIIECTBA M HENOCTATKH JITOTO HKAHPA; MPOAHAINU3UPOBATH HCIIOIb30BAHMS
MH(OTEHHMEHTA 1 UTPHI B ITPOIECCE CO3IaHNS TEIEBU3NOHHBIX IPOTPAMM; BBISICHUTH HCTOPUIECKNE YCIOBHUS, KOTOPBIE
TIOBJICKJIM BO3HUKHOBEHHE HOBOTO (hOpMara; MpOoaHaIM3UPOBaTh, KAK NU3MEHEHNS] KOCHYJIMCH HE TOJIBKO IPHUHIHUINA 0TOOpa
nHpopManuy, a U crnocoba ee mogadu. MeTonoIO0THS UCCIEeOBAaHMS 3aKIIIOYAeTCsl B MPUMEHEHNH aHAJIUTHYECKOTO,
HCTOPHYECKOTO, M KOMITAPATUBHOTO MeTO/10B. OIHUM M3 TVIAaBHBIX METOJIOB, KOTOPBIH IIOMOTaeT HCClleoBaTh (peHOMEeH
uH(poTeilHMEHTa ¥ ero OCOOEHHOCTH, SIBJISETCS aHaduTHUecKuil. KoMmaparuBHBIH METOJ IO3BOJSIET PAacCMOTPETh
poOJIeMaTHKy BO3HMKHOBEHHsS HOBOTO JKaHpa B AacleKTe CPaBHEHUs, OTCICIUTb COBPEMEHHBIC TEJIEBU3HMOHHBIC
MIPOTPAaMMBI, BBIIBUTH €10 PEUMYIIECTBA U HEAOCTATKH. BBIICHEHHIO HCTOPHUYECKHUX ACTIEKTOB PAa3BUTHS TEICBUACHHUA,
YTO TOBJIEKIM BO3HMKHOBEHHE HOBOTO (hopMara, criocoOCTBYeT HMCTOpHUECKHi Mmeron. Haywnas HOBH3HA palOoOTHI
3aKIIIOYaeTCs! B TIPOBEICHUH HMCCIIEI0BAHNH TEXHOJIOTHH CO3AaHMs SKPAHHOTO 3pENUIa 1 0COOCHHOCTEH MH(pOTEHHMEHTa
KaK Ka4ecTBa COBPEMEHHBIX ME/IMa W HOBOIO (hopmara nojayn MHPOPMALHH, a TAK)KE B aHAIU3E UCIIONB30BAHNUS SIBJICHHS
uH(poTelHMEHTa B COBPEMEHHBIX TEJIEBU3UOHHBIX IMpOrpaMmax. PaccMOTpeHBI €ro HeloCTaTKu M IMPEeUMYILECTBa,
CHCTEMaTU3UPOBAHBI MPAKTHYECKUE 3HAHMSA Ha OCHOBE HAYYHOTO MOAXoAa. BeIBombl. PaccMOTpeHBI TeleBU3HOHHBIC
MIPOTPaMMbI COBPEMEHHOTO TEJIEBHJCHUS, B KOTOPBIX HCIIOIB3yeTCs] MH(DOTEHHMEHT, nCCIeJOBaHBI 0COOCHHOCTH €T0
peanu3anuy, MpoaHAIN3NPOBAHO HCIIOIb30BAHUE ITPUEMOB PA3BIICUCHHS U UTPHI B MIPOLIECCE CO3/IaHMS TEIECBU3NOHHBIX
IporpamMM. BBISBICHBI OCHOBHBIE TEH/ICHIMH HCIIOIb30BaHMS WHPOTCHHMEHTA, NMPEUMYIIECTBA M HEJOCTATKH 3TOTO
JKaHpa, BEISICHEHBI HCTOPHYECKHE YCIIOBHUSI, KOTOPBIE TIOBJICKJIM BOZHUKHOBEHHE HOBOTO (popmaTa.

Kniouegvie cnosa: nHOTEHHMEHT; TEICBU3HOHHBIN JKaHP; TEIEBU3HOHHBIE TPOTPAMMBI.
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